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This edition of the Monthly Panorama is the penultimate for this year. We are therefore 
already turning our attention to the contents and articles that have to be produced for 
calendar year 1999. If readers have any particular requests regarding areas of European 
business statistics that they feel deserve coverage in the publication or if there are key 
variables which readers feel should be introduced to the publication, please do not hes-
itate in contacting the editor-in-chief. 
We have planned to expand the coverage of the publication to include more informa-
tion on service sectors of the European economy, which account for two thirds of value-
added in Europe. Hence, some of the in-depth articles found in the second half of the 
publication wi l l focus on areas of the service economy. 
Furthermore, there are plans to release up to six special issues of the Monthly Panorama 
next year, these publications wil l provide information on a particular subject, for exam-
ple construction, competitiveness or trade performance within the EU. 
There wi l l also be a switch from the diskette that is provided with the publication to a 
CD-ROM. This wi l l allow us to give readers more data each month. Furthermore, the 
CD-ROM wil l contain an electronic version of the publication in PDF format. 
Subscribers wi l l be given the choice of either a paper copy, the electronic version or 
both formats of the publication. 
We look forward to receiving your comments and hope to be able to include them in an 
attempt to adapt the publication to meet as closely as possible user needs. 
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The Monthly Panorama of European 
Industry has the objective of furnishing 
readers with an instrument which will 
allow them to follow the evolution of 
industrial short­term trends and also 
show the structure and activity of an 
industry. The publication appears 
eleven times during the course of the 
year. When the occasion warrants top­
ical articles may well be treated in the 
form of a special edition. 
This publication is a project of 
Eurostat unit D3. 
The opinions expressed in this 
publication are those of the 
individual authors alone and do not 
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1 Industr ial commentary 
Industrial production in Europe 
Production volumes in Europe were seen to be expanding in the three months to July 
1998. Industrial production rose by 1.0% when comparing the period May 1998 to 
July 1998 with the period February 1998 to April 1998. This growth rate and those 
that follow in the first part of this article take account of seasonal effects and also of 
one­off fluctuations and irregularities that may occur in the data. The corresponding 
growth rate for the month of June 1998 for EU­15 was also equal to 1.0%. Industrial 
production in Europe grew at the pace of 1.0% to 1.1% in all months from October 
1997 through to July 1998. A similar picture was seen for the countries that wi l l form 
the Euro zone1 for Monetary Union from the 1st January 1999. These eleven coun­
tries recorded aggregate growth of industrial production volumes of between 1.0% 
and 1.2% for all months between October 1997 and July 1998. The latest growth 
rate for the EUR­11 aggregate in July 1998 was 1.0%. With the exception of 
Luxembourg, all the Member States of the EU reported positive growth rates for 
industrial production (although the latest data available ranges between April and 
August 1998, according to the country being studied). 
Data marked with this symbol is 
(|¡¿J available on the diskette ­
for further details see page 88 
Enquiries regarding the purchase of 
data should be directed to: 
Eurostat Data­Shop 
4, rue Alphonse Weicker 
L ­ 2014 Luxembourg 
tel: (352)4335 2251 
fax: (352) 4335 22221 
e­mail: dslux@eurostat.datashop.lu 
Θ 
Industrial production in the four largest European economies 
If we turn our attention to the four largest European economies the following growth 
rates were recorded for the three months to August 1998 (unless stated): Germany 
(1.1%), France (­0.2% to June 1998), the United Kingdom (0.7% to July 1998) and 
Italy (0.1 %). Germany has now posted an increase in industrial production in excess 
of 1.0% (using this measure) for each of the last eighteen months. In France there has 
been a tendency to see the growth of industrial production slow in recent months. 
This trend first became apparent at the start of 1998. French output was rising by 
1.8% in October 1997 and subsequently slowed through to the spring of 1998, 
when the rate of growth remained stable at around 1.2%. However, the latest data 
available shows a reduction in the growth rate for the first time in twenty months. In 
Italy there has been little or no change in the rate of change of industrial output since 
the start of 1998. The change in output has fluctuated between ­0.1 % and 0.3% dur­
1) Belgium, Germany, Spain, France, Ireland, Italy, Luxembourg, the Netherlands, Austria, 
Portugal and Finland. 
eurostat 
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F i g u r e 1 . 1 
Industrial production: 
growth rate, 
year on year 
(%) 
J 
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C EU­15 ■ EUR­ Japan USA ) S o u r c e \m 
ing the first eight months of 1998. The United 
Kingdom was also recording almost no change in 
production back in the summer of 1997. However, 
since this period there has been a gradual increase 
in output, with growth in excess of 0.5% being 
recorded for the last four months for which data is 
available. 
In Japan, the latest data posted for the tenth succes­
sive month a decline in industrial production. 
Furthermore the reduction in levels of activity for 
the Japanese industry economy show no signs of 
abating, as the trend shows the decline in output 
becoming more exacerbated. 
Output in the USA and Japan 
Turning to recent production trends in the United 
States and Japan we can note that Europe is cur­
rently experiencing higher rates of production 
growth than either of the other two members of the 
Triad. The most recent data available is through 
until June 1998, when United States output was ris­
ing by 0.6% (when compared to the first quarter) 
and Japanese output was reduced by almost three 
per cent (again compared to the first quarter of 
1998). 
In The United States growth of more than one per 
cent was recorded for a one year period between 
February 1997 and January 1998. However, data 
for the next five months of 1998 has shown that 
output in the USA has not been expanding at such 
a fast pace. Growth of only 0.2% was recorded in 
Apri I 1998 ­ although, the most recent figures show 
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Year-on-year changes in output 
The figures that follow look at the growth of indus­
trial production volumes for a given month com­
pared to the same month of a year before. The 
growth rates used take account of variations in the 
number of working days between years. 
In July 1998, EU­15 output rose by 4 . 1 % compared 
to July 1997. The figure for the Euro zone was 
slightly higher with growth equal to 4.3% (again in 
July 1998). The expansion in the German industrial 
economy was quite marked, with growth rates as 
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1998 were still recording high rates of expansion 
(output up by 7.1%). In Spain the rate of growth 
was also quite high (up by 6.9%, although data 
extended only as far as June 1998). Growth rates in 
France, the United Kingdom and Italy for total 
industrial production were not as pronounced. In 
France there was growth of 2.6% in the twelve 
months to August 1998. In the United Kingdom 
growth was equal to 2.0% in the twelve months to 
July 1998. Of the major European economies, Italy 
recorded the lowest rates of growth, with the 
change in output for total industry equal to ­2.4% 
per annum through to August 1998. This negative 
rate could largely be attributed to reduced activity 
within the Italian consumer durables sector (where 
the latest data available saw a change of ­16.6%). 
Performance within the four goods sectors 
Data for the European industrial economy may be 
sub­divided into the different goods sectors (inter­
mediate goods, capital goods and consumer 
durables and non­durables). We can observe that 
quite large differences in the performance of these 
four goods sectors exists. Latest year­on­year 
growth rates for EU­15 ranged from 1.9% in the 
consumer non­durables sector to 8.4% in the capi­
tal goods sector. Corresponding rates for the inter­
mediate goods sector and the consumer durables 
m eurostat 
Industr ial commentary 
Industr ial p roduct ion (work ing day adjusted) & trade balance 
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goods sector were 2.9% and 7.4%. In Germany, 
the highest growth rate of any of the four goods sec­
tors was recorded by consumer durables (up 
18.3%). There was almost no growth in the 
German consumer non­durables sector (0.3%), 
again rates of change refer to annual growth rates to 
August 1998. 
Producer prices in Europe 
Changes in producer prices are traditionally mea­
sured as the change of one month compared to the 
same month of a year before. These series are not 
treated in any way: in other words, data are report­
ed as gross figures. The latest data available for the 
EU­15 aggregate recorded a change of­0.8% during 
the twelve months to August 1998. This was the 
third consecutive month that producer prices were 
in decline in Europe. A corresponding figure was 
unfortunately not available for the Euro zone, 
where the latest figure was for June 1998, down by 
0.4%. 
Within the different goods sectors of the European 
economy it was not possible to look at growth 
beyond June 1998 (except for capital goods). One 
goods sector reported a negative trend, intermedi­
ate goods recorded a reduction of 1.2% for June 
1998. Corresponding figures for the consumer 
durables sector (0.2%) and consumer non­durables 
(0.9%) continued to display positive growth rates 
(both to June 1998), as did capital goods, up by 
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S o u r c e : eurostat 
At the level of the individual Member States there 
was a reduction in producer prices recorded in 
eleven of the fourteen Member States (there is no 
data available for Austria for producer prices). The 
three countries that recorded growth in prices were 
Greece, Luxembourg and Portugal. It should be 
noted that data for several countries (notably 
Ireland and Portugal) runs well behind the August 
1998 figure quoted for the EU (which includes esti­
mates for missing values). 
Greece reported the highest rates of growth in 
Europe, with producer prices for total industry rising 
by 3.8% in the twelve months to June 1998. 
Producer prices fell by 1.0% in Germany in 
September 1998 (compared to a year before). The 
decline in prices in France was much greater (down 
by some 3.0%). There was a moderate decline in 
Italian producer prices, which fell by 0.5%. 
eurostat Θ 
N e w i n d u s t r i a l s u b - c o n t r a c t i n g in E u r o p e 
Within a context of increased international competition, European 
enterprises have been forced to restructure and to outsource a number of 
production functions. Recourse to subcontracting constitutes one of the 
forms of this outsourcing. However, subcontracting itself is evolving: in 
most cases, it is not restricted to the simple processing of materials 
supplied by a main contractor. Subcontractors are increasingly 
responsible for key operations in the production process (purchase 
of raw materials, design of products, investment, etc). 
The nature of the interdependence between subcontractors and 
main contractors is therefore changing, and is bringing about a new 
type of relationship which must be taken into account in the policies carried out 
for enterprises. Information about enterprises must adapt to this change. This is 
why, at the request of the European Commission's DG XXIII, Eurostat has taken on 
the task of testing within volunteer Member States a new concept of subcontracting and of 
evaluating its importance and characteristics. 
New industrial subcontracting in Europe presents the results of Eurostat's pilot statistical 
exercise in which four sectors were the subject of surveys or studies: 




For each sector, a study was made of the importance of subcontracting within the purchases of main contractors, 
the importance of subcontracting sales within the subcontractors' turnover figures, the geographical extent 
of subcontracting transactions, and finally the main characteristics of the links established between main 
contractors and subcontractors (existence of contracts, supply of materials, cooperation in research and development, etc). 
The measurements that were carried out within this pilot exercise, using harmonised 
methodology and concepts, contribute today to a better understanding of the organisation of 
industrial relationships which underpin four essential sectors of the European economy. 
The publication is available in French and English. 
Catalogue number in French, CA-01-96-139-FR-C; in English, CA-01-96-1 39-EN-C. 
Price: 19 ECU. 
Please see the list of sales offices at the end of the publication. 
L a t e s t o u t l o o k : t o t a l i n d u s t r y 
Business cycle at a g lance 
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produc t ion index 
expected output index 
p roducer pr ice index 
emp loymen t index 
const ruct ion 
capaci ty u t i l isat ion 
fo re ign t rade indices 
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Business cycle at a glance 
Table 2.1 
Business cycle at a 
glance: growth rate, 
three months 
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i | -2.5% -» -0.5% 
i i i i <-2.5% 
1) EOI runs two months ahead of 
the period given. 
2) Capacity utilisation is fixed on 
the first month of the quarter of 
the period given. 
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F i g u r e 2 .1 
Industrial production 
for the main 
industrial groupings: 
growth rate, 






















I Intermediate goods 
B Capital goods 
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Latest ou t look : total industry 
Product ion index (seasonally adjusted) 
Table 2.2 1995 1996 1997 03-98 04-98 05-98 06-98 07-98 08-98 
Industrial production: 
indices 

























































































































































Table 2.3 1995 1996 1997 02-98 03-98 04-98 05-98 06-98 07-98 
Industrial production 
for the main 
industrial groupings: 
indices 
(1995 = 100) 


















































































































































Latest ou t look : total industry 
Product ion index (trend cycle) 
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EU­1 5 industrial 
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Tab le 2 .4 
EU­15 
IRL 































































































































for the main 
industrial groupings: 
growth rate, three 
months compared to 
the previous three 
months 
japan 04-98 => 06-98 
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Latest out look: total industry 
Product ion index (work ing day adjusted) 
F igure 2 .3 
Industrial production 
for total industry: 
growth rate, three 
months compared to 
the same three 
months of the 
previous year, 
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Latest ou t look : total industry 
Product ion index (work ing day adjusted) 
I n t e r m e d i a t e goods 
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F i g u r e 2 . 4 
Industrial production 
for the main 
industrial groupings: 
growth rate, three 
months compared to 
the same three 
months of the 
previous year, 
05­98 to 07­98 
(%) 
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Product ion index (trend cycle) 
F i g u r e 2 . 5 
Industrial production 
for the main 
industrial groupings: 
indices 
(1995 = 100) 
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F igure 2 .5 
Industrial production 
for the main 
industrial groupings: 
indices 
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Η F u r t h e r i n f o r m a t i o n - p r o d u c t i o n i n d e x : 
The index of production aims to measure changes in volume (at constant prices) of gross value added created 
by a given activity, the activity indices being aggregated (like the aggregation at Community level) by means of 
a system of weighting according to gross value added at factor cost. Since the monthly evolution of value added 
can not be measured, as an approximation, product output or deflated turnover is used. 
The indices of production are adjusted in two stages. Firstly, account is taken of the variation in the number of 
working days in the month. The national Statistical Offices provide Eurostat with these series (except Denmark, 
France and Spain). Secondly, for EU-15 and most of the Member States a correction is made using seasonal 
adjustment with TRAMO / SEATS, a method developed by Professor Maravall and V. Gomez. For France, 
Finland, Sweden and the United Kingdom, the indices are adjusted by the national statistical offices themselves. 
For Germany, the trend and seasonally adjusted figures are calculated by the German NSO. 
Full methodological notes may be found on page 89. 
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Β F u r t h e r i n f o r m a t i o n - e x p e c t e d o u t p u t i n d e x : 
The Expected Output Index (EOI) links several aspects of information from qualitative business opinion surveys 
(questions on order books and questions on production expectations) with the index of industrial production. 
As the data from the business opinion surveys are available earlier and lead the evolution of industrial produc­
tion, they can be used to compute a short­term estimate of the production index. 
A multiple regression is run, using the growth rate of the industrial production lagged with values of the busi­
ness opinion survey data. The result of this regression is "integrated" from a growth rate to an evolution, and 
after that the trend cycle is calculated for a clearer interpretation of the results. 
Details of the estimation method can be found in a more thorough article that was published in Special Edition 
5/97 of the Monthly Panorama of the European Industry. 
Full methodological notes may be found on page 89. 
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I 
The index of domestic producer prices shows (in the national currency of the Member State in question) changes 
in the ex­works selling prices of all products sold on the domestic market. Since we deal with producer prices, 
imports are not included in these price indices. The Community indices (EU­14, since there are no producer 
price indices for Austria yet) refer to overall weighted price changes. Producer price indices are not seasonally 
adjusted. The system used for the collection of export price indices is a duplicate of the model for domestic pre 
ducer price indices. 
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Β F u r t h e r i n f o r m a t i o n - e m p l o y m e n t , c o n s t r u c t i o n a n d t r a d e i n d i c e s : 
Figures showing the number of persons employed include all persons employed by the firm (manual workers 
and salaried employees on the firm's payroll) plus the self-employed. 
For the construction activity there are some very specific variables: for details of these please refer to the Eurostat 
publication "Methodology of Industrial Short-term Indicators" - CA-97-96-079-EN-C. 
For the indices of imports and exports, foreign trade data of industrial products (following the nomenclature of 
the Harmonised System) were grouped according to the industrial NACE Rev. 1 activity to which they belong. 
This grouping of products causes inevitably certain inaccuracies which can reduce the reliability of these 
foreign trade series. The indices for EU-15 refer only to extra-Union trade, the indices for Member States reflect 
also intra-Union trade. 
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3 Latest out look: services 
Retail sales volumes 
Latest data for retail sales within Europe is available through to March 1998, when 
sales volumes rose by 2.4% (three months average compared to a year before). The 
growth of retail sales within the countries that wi l l make up the Euro zone was not 
as pronounced, rising by 2 . 1 % over the same period. Within the Member States 
there were two countries that reported that retail sales were not expanding: they 
were Germany (latest data unchanged compared to March 1997) and Greece (latest 
data down 0.4% compared to May 1997). The fastest expansion of retail sales was 
being recorded in the Benelux countries and Ireland, where the latest growth rates 
were all above the level of five per cent per annum. 
It is possible to analyse more recent trends in retail sales by looking at the retail sales 
volumes during the latest three months and comparing them to data from the previ-
ous three months. The advantage of using such a growth rate (compared to the annu-
al measures above) is that they should be able to record turning points more effi-
ciently. EU-15 retail sales volumes rose by 0.5% in the first quarter of 1998 com-
pared to the final quarter of 1997. Data for the individual Member States showed that 
there was growth of 0.8% in France and 0.7% in the United Kingdom (both for the 
three months to May 1998 compared to the previous three months). In Italy there 
was a decline in retail sales volumes, of the magnitude of 0.2% to April 1998. Using 
the same measure, the two Member States with the highest rates of growth were 
Belgium (1.5%, to May 1998) and Ireland (2.2%, also to May 1998). 
Enquiries regarding the purchase of 
data should be directed to: 
Eurostat Data-Shop 
4, rue Alphonse Weicker 
L - 2014 Luxembourg 
tel: (352) 4335 2251 
fax: (352)4335 22221 
e-mail: dslux@eurostat.datashop.lu 
There is more detailed information available on retail sales volumes within three 
individual activities. The data for the EU-15 aggregate recorded retail sales volumes 
expanding in all three of these activities. The growth of EU-15 retail sales of house-
hold equipment was almost equal to two per cent per annum in the three months to 
March 1998. Nevertheless, retail sales volumes barely increased in both textiles, 
clothing, footwear and leather goods, or food, beverages and tobacco (up by 0.2% 
and 0.3% respectively, again to March 1998). The highest growth rates for food, bev-
erages and tobacco were recorded in Ireland and the United Kingdom, where sales 
volumes rose by 1.5% and 1.0%. Italy and Belgium recorded the highest growth for 
sales of textiles, clothing, leather and footwear (up by 2.3% and 1.6%). With respect 
to the retail sale of household equipment, the highest growth rates were recorded in 
Ireland and Luxembourg. 
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New vehicle registrations 
Looking at the evolution of new vehicle registra­
tions we may observe wide ranging fluctuations in 
the latest growth rates. One means of helping us to 
see if there are any more long­term trends in the 
data is to aggregate the latest three months figures 
available. By doing so we may compare three 
month periods with the same three months of a 
year before and eliminate one­off fluctuations and 
outliers. Latest growth rates using this measure 
were: Germany (up 6.5%), France (up 13.1 %), Italy 
(up 14.5%) and the United Kingdom (up 7.6%). 
The number of new vehicle registrations in Italy has 
been increasing at a rapid pace for more than 
twelve months, although it appears to have peaked. 
Growth rates rose from 12.4% in February 1997 
through to 60.4% by October 1997. Since this date, 
whilst remaining positive, the growth in Italian new 
vehicle registrations has slowed, to 14.5% (first 
quarter of 1998, compared to the first quarter of 
1997). There were two other Member State that 
were able to record growth in excess of the Italian 
Wh 
figure. In Finland, during the second quarter of 
1998, new vehicle registrations increased by 
18.6% (compared to data from a year before), 
whilst in Luxembourg the three months to May 
1998 saw growth of 15.5% recorded. 
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Commenta ry 6 Ö 
Structural ind icators 7 4 
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4 Textiles and text i le products 
Description of the NACE Rev. 1 
Groups in Division 17: 
17.1: preparation and spinning of 
textile fibres; 
1 7.2: textile weaving; 
17.3: finishing of textiles; 
1 7.4: manufacture of made-up textile 
articles, except apparel; 
1 7.5: manufacture of other textiles; 
1 7.6: manufacture of knitted and 
crocheted fabrics; 
17.7: manufacture of knitted and 
crocheted articles 
Introduction 
The textiles industry is composed of seven NACE Rev. 1 Groups and covers activi­
ties such as the preparation and spinning of textiles, weaving, finishing, the manu­
facture of carpets and rugs, as well as knitted and crocheted fabrics. 
Textile industries produce mainly intermediate materials, which are then trans­
formed by downstream activities to produce finished consumer goods. The textile 
industry delivers almost half of its production to the clothing industry, with links 
between the two industries very close. The textiles market is characterised by strong 
competition from a number of low-cost, developing countries. In addition, many 
European countries find it increasingly difficult to penetrate third country markets 
(especially low-price markets). European enterprises are facing competition in the 
following areas: subcontracting, outward processing, international sourcing strate­
gies and new marketing strategies. 
Data marked wi th this symbol is 
Ε Π available on the diskette -
for further details see page 88 
Enquiries regarding the purchase of 
data should be directed to: 
Eurostat Data-Shop 
4, rue Alphonse Weicker 
L - 2014 Luxembourg 
tel: (352)4335 2251 
fax: (352)4335 22221 
e-mail: dslux@eurostat.datashop.lu 
An important response that has developed in recent years as an industrial strategy to 
maintain international competitiveness is the integration of retailing and manufac­
turing across a range of textile and clothing activities. Many producers are develop­
ing, through the use of franchising contracts, their own distribution channels in order 
to be in direct contact with consumers, whilst transferring production facilities to 
lower labour cost locations to reinforce their competitiveness or better serve new 
markets. 
Structure of production in Europe 
Textile production is largely made up of small and medium sized enterprises, the 
industry accounted for 2.6% of EU-15 manufacturing production in current prices in 
1997, whilst in the USA and Japan the shares were 2.3% and 2 . 1 % respectively. 
In 1997, the production of textiles in the EU increased to a value of 90.1 bill ion ECU 
(up by 2.6% compared to the value for 1996). There was also an increase in current 
ECU terms for the United States, with output rising from 72.8 bil l ion ECU to 80.6 bil­
lion ECU. However, in Japan the textiles industry saw its production decline, down 
by 4.5% to 46.0 bill ion ECU. 
(E) Wh eurostat 
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Product ion & act iv i ty breakdown 
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F i g u r e 4 . 1 
EU­1 5 production 
in constant prices 
(million ECU) 
l o w ­ p r i c e c o m p e t i t i o n 84,000 
82,000 
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Within the EU, production values for 1997 (com­
pared to 1996) generally displayed positive growth 
(although the data does not account for the changes 
in producer prices). The highest growth rates were 
recorded in the United Kingdom, Ireland and Italy. 
Denmark, Spain and Germany recorded reduced 
levels of output in 1997 compared to 1996. 
cialised in the textile industry include Belgium, 
Austria and Spain. At the other extreme the coun­
tries that specialise least in textiles production are 
Sweden, Finland, Ireland and Germany. 
Italy was the largest producer of textiles in 1997 
with production equal to 28.1 bill ion ECU corre­
sponding to 29.6% of total EU output. Italy was fol­
lowed by three countries with very similar shares in 
EU production: Germany (14.4%), France (13.9%) 
and the United Kingdom (13.5%). 
Portugal was the most specialised Member State in 
1997, with a production specialisation ratio of 
316%. In other words, the weight of the Portuguese 
textile industry in the manufacturing output of 
Portugal was more than three times the average 
seen across Europe. Two other countries had spe­
cialisation ratios more than double the European 
average, they were Greece and Italy (238% and 
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Value added & number of persons employed 
Figure 4.3 
Share of EU­15 
value­added 
at factor cost, 
1997 
28"., 
Ο Ο U Γ C e : eurostat 
F 
13% 
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F i g u r e 4 . 4 
Share of EU­15 
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employed, 
1997 
S o u m Γ C θ : eurostat 
© 
Employment trends 
In 1997, 951 thousand persons were employed in 
the European textiles industry, down less than one 
per cent (0.2%) compared to the 1996 figure, 
whereas the USA and Japan saw reductions of 0.7% 
and 4.3% respectively. The European textiles indus­
try had more persons employed than in either the 
United States (714 thousand) or Japan (452 thou­
sand) in 1997. 
Nevertheless, the labour markets in all three Triad 
countries have seen dramatic reductions over the 
course of the last decade. If we study the period 
1985 to 1997 we find that in some EU Member 
States there has been a reduction of almost 50% of 
the workforce (Austria, Germany, Greece, Spain 
and Sweden). For EU­15, the same period saw 
employment reduced by 31 %, whilst in Japaneven 
higher losses were recorded (down 36%). Only in 
the United States did employment levels remain 
relatively unchanged (down by 1.0%). The most 
rapid pace of decline in Europe took place in the 
early nineties when more than 200 thousand per­
sons lost their jobs in the space of the three years 
between 1990 and 1993. 
Of the countries for which data is available, Italy 
had the highest number of persons employed, 
equal to some 208 thousand (or 22% of the 
European total). The United Kingdom had the sec­
ond highest number of persons employed (18% of 
the European total), followed by Germany (14%) 
and France (12%). The fifth largest textile workforce 
in the EU is found in Portugal, with over ten per 
cent of the total number of persons employed in the 
EU in 1997(11.4%). 
Wh 
eurostat 
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Labour costs & product ion 
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Recent trends 
If we turn to short­term indicators we can observe 
that production in Europe has been unchanged for 
much of 1998. During the first six months of 1998 
the European growth rate for industrial production 
in the textiles industry changed by between ­ 0 . 1 % 
and 0.1 %. These growth rates are based on a com­
parison of the latest three months data compared to 
the previous three months data (they are not annu­
alised ­ however, they do include corrections for 
seasonal effects and irregular one­off fluctuations). 
Data is available at a more disaggregated level of 
detail, where latest growth rates show that two of 
the seven Groups within the NACE Rev. 1 Division 
of textiles and textile products have recorded posi­
tive trends in output during the past two years. The 
manufacture of other textiles (NACE Rev. 1 17.5, 
which includes the manufacture of carpets, rugs, 
cordage, rope and twine) has reported positive 
trends in output in each of the past 22 months for 
which data are available. Latest data (for May 1998) 
showed that output for the EU was rising by 1.5% 
for the period March 1998 to May 1998 (when 
compared with data from December 1997 to 
February 1998). The other activity that has per­
formed well in the last two years is the manufacture 
of knitted and crocheted fabrics (NACE 
















5,000 10,000 15,000 20,000 25,000 30,000 
Rev. 1 1 7.6). This industry experienced a downturn 
in activity in the final quarter of 1997 ­ otherwise, 
the past two years have also been in expansion. 
Latest data for April 1998 recorded gains of 0.7% 
for EU­15. 
If we look at the growth in industrial production 
comparing the latest three months data to the same 
three months of the previous year we may observe 
that there are wide fluctuations in output from one 
month to the next in this particular industry. 
S o u r c e : lurosta' 
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Foreign trade 
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Share of European 
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Country data records changes in output often in 
double figures (both positive and negative 
changes). The EU's largest producer of textiles, 
Italy, recorded five successive months of contrac­
tion in the textile industry (through to August 1998) 
explaining to a large degree the negative trend that 
has recently been seen in the EU aggregate. 
Belgium recorded high rates of growth in the first 
months of 1998 for this indicator (this stopped in 
the summer), as did the Netherlands and Spain. 
Λ 
Share of European 
imports from the rest 






European figures recorded thirteen consecutive 
months of growth up until March 1998. However, 
the latest figures available show that European out­
put was down by 0.6% in the second quarter of 
1998, when compared to the second quarter of 
1997. 
Producer prices in the textile industry have been 
rising at a moderate pace. Data for June 1998 
showed that prices were increasing at the rate of 
0.6% per annum. This marked a slowdown in the 
expansion of prices compared to the changes 
recorded in the first half of 1998. Producer prices 
had been expanding by 1.6% in January 1998, 
since when the rate of growth has slowed in suc­
cessive months through to June 1998. Data avail­
able for the countries that wi l l form the Euro zone 
records a very similar trend to that seen for EU-15. 
Monetary Union countries reported producer 
prices growing by 1.7% in the twelve months to 
January 1998. By June 1998 this rate of increase 
had slowed to only 0.5%. 
Wh 
eurostat 
E n t e r p r i s e s i n E u r o p e : 
f o u r t h r e p o r t 
This is α biennial publication produced by Eurostat in co-operation 
with DG XXIII of the European Commission. 
There were around 16 million small and medium-sized 
enterprises (SMEs) in 1992 in the countries of EU-15, 
employing more than 100 million people. 
The publication contains several parts which present the information 
that has been gathered by Eurostat. Each has been designed to facilitate 
the rapid acquisition of the facts. The interested reader 
may turn to detailed country or sectoral information. Besides this infor­
mation, an update of the whole SME database will be published on 
CD-Rom in the first half of 1998. Eurostat Data-Shops also have the 
most recent data and can make user-specific extractions suited to 
customers' needs. 
The paper publication is broken down into the following sections: 
Part 1 : main information on European enterprises; 
Part 2: specific analyses, such as enterprise creation, the 
innovative behaviour of SMEs or regional analyses; 
Parts 3 & 4: sectoral and country analyses. 
The sources used are normally existing business registers in the 
European countries. The following economic indicators are provided: 
employment, turnover and sometimes value added and labour costs. 
Enquiries regarding the purchase 
of data should be directed to: 
Eurostat Data-Shop 
4, rue Alphonse Weicker 
L - 2014 Luxembourg 
tel: (352) 4335 2251 
fax: (352)4335 22221 
e-mail: dslux@eurostat.datashop.lu 
An order form may be found 
at the back of this publication 
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Number of persons employed & labour costs 
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External trade 
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Production (trend cycle) & producer price indices 




Figure 4 . 9 
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indices 
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Product ion & producer pr ice indices 
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Β F u r t h e r i n f o r m a t i o n - p r o d u c t i o n and p r o d u c e r p r i c e i n d i c e s : 
Producer price index 
The indices of production are adjusted in two stages. Firstly, account is taken of the variation in the number of 
working days in the month. The national Statistical Offices provide Eurostat with these series (except Denmark, 
France and Spain). Secondly, for EU-15 and most of the Member States a correction is made using seasonal 
adjustment with TRAMO / SEATS, a method developed by Professor Maravall and V. Gomez. For France, 
Finland, Sweden and the United Kingdom, the indices are adjusted by the national statistical offices themselves. 
For Germany, the trend and seasonally adjusted figures are calculated by the German NSO. 
The index of producer prices shows (in the national currency of the Member State in question) changes in the 
ex-works selling prices of all products sold on the domestic market. Since we deal with producer prices, imports 
are not included in these price indices. Producer price indices are not seasonally adjusted. 
Full methodological notes may be found on page 89. 
S o u r c e : eurostat 
WL 
eurostat φ 
Texti les and text i le products: NACE Rev. 1 D iv is ion 17 
'—X MoNiiiiY PANORAMA or EUROPEAN INDUSTRY J-
Capacity ut i l isat ion rates 





S o u r c e : DC II, 













latest month, Xl M 2 (%) 






























































































T e x t i l e s a n d t e x t i l e p r o d u c t s : N A C E Rev. 1 D i v i s i o n 17 
F o r e i g n t r a d e i n d i c e s ( t r e n d c y c l e ) 
■\ MONTHLY PANORAMA or EUROPEAN INDUSTRY J 
130 F i g u r e 4 . 1 4 
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in ECU terms 
( 1 9 9 5 = 100) 
■ Export value index 
Import value index 
Terms of trade 
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1=0 F u r t h e r i n f o r m a t i o n - f o r e i g n t r a d e i n d i c e s : 
For the indices of imports and exports, foreign trade data of industrial products (following the nomenclature of 
the Harmonised System) were grouped according to the industrial NACE Rev. 1 activity to which they belong. 
This grouping of products causes inevitably certain inaccuracies which can reduce the reliability of these for­
eign trade series. The indices for EU-15 refer only to extra-Union trade, the indices for Member States reflect 
also intra-Union trade. 
For more extensive details of the methodology of short-term indicators please refer to the Eurostat publication 
"Methodology of Industrial Short-term Indicators" - CA-97-96-079-EN-C. 
Full methodological notes for this publication may be found on page 89. 
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Data d i ske t t e 
The files on the diskette are broken down 
by industrial branch. Each file contains all 
countries and indicators for a particular 
industry. The files have the fol lowing for­
mat: country, indicator, branch, periodicity, 
datatype, flag, data, 
e.g. EF;PROD;B0020;M;S;*;85.14164... 
Step by step guide to using the data on the diskette: 
1. Copy the file MPEI1.EXE (English number format) or 
MPEI2.EXE (continental European number format) from the 
diskette to a directory on your hard disk (usually C:\....). 
2. If in WINDOWS, switch to the File Manager and 
double-click on the file. The files wi l l self-extract them­
selves (into the directory from which the program is run). 
You may need to perform WINDOW-REFRESH < F 5 > to 
see the files once the procedure has finished. 
3. If in DOS move to the directory you placed the file in 
(for example, C:\DATA > ) and then type the name of the 
file (MPEI1.EXE or MPEI2.EXE) and press <ENTER>, the 
files wi l l self-extract and be placed in the same directory as 
the .EXE file. 
4. The files are simple, plain text files, with the .TXT exten­
sion. The files are semi-colon separated (;) and use speech 
marks as a delimiter. 
5. It should be easy to import/open the data-files into any 
standard spreadsheet or database package. 
6. There is a file for each branch available at the NACE 
2-digit level, codes are given in the README.TXT file sup­
plied on the diskette. 
7. Furthermore, there are two files called STRUCT1.EXE 
(English number format) and STRUCT2.EXE (continental 
European number format) with the structural data, for the 
industry covered in section 4 of the publication. It is also 
detailed in the README.TXT file. 
If you would like to receive the data by e-mail as soon as it 
is extracted, please send a message to Giuseppe Panbianco 



















Total Industry excluding Construction 
Intermediate Goods Industry 
Capital Goods Industry 
Durable Consumer Goods Industry 
Non-Durable Consumer Goods Industry 
Mining of Coal and Lignite; Extraction of Peat 
Extraction of Crude Petroleum and Natural Gas; 
Service Activities Incidental to Oil and Gas 
Extraction, excluding Surveying 
Mining of Uranium and Thorium Ores 
Food and Drink Industry 
Tobacco 
Manufacture of Textiles 
Clothing Industry 
Leather and Shoe Industry 
Manufacture of Wood and Products of Wood 
Paper Industry 
Publishing, Printing, Reproduction of 
Recorded Media 
Manufacture of Coke, Refined Petroleum 
Products, Nuclear Fuel 
B2400 Chemical Industry 
B2500 Manufacture of Rubber and Plastic Products 
B2600 Manufacture of other Non-Metallic 
Mineral Products 
B2700 Manufacture of Basic Metals 
B2800 Manufacture of Fabricated Metal Products 
B2900 Mechanical Engineering 
B3000 Manufacture of Office Machinery, Computers 
B3100 Manufacture of Electrical Machinery 
B3200 Manufacture of Radio, TV and 
Communication Equipment 
B3300 Manufacture of Medical, Precision and 
Optical Instruments 
B3400 Manufacture of Motor Vehicles 
B3500 Manufacture of Other Transport Equipment 
B3600 Manufacture of Furniture; Manufacturing not 
elsewhere classified 
B4000 Electricity, Gas, Steam and Hot Water Supply 
B4500 Construction 
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Industry classification system 
The economic activities used in this publication are 
defined in the revised Classification of Economic 
Activities wi th in the European Communities, NACE 
Rev. 1. This classification was laid down in a Council 
Regulation in 1990 (OJ L293 24th October 1990). It 
should be noted that many series before 1990 and a large 
amount of annual data even between 1990 and now had 
to be converted from the old classification NACE 1970. 
This estimation process can reduce the reliability of the 
data. Data have been based on 1995 = 100, using weights 
from the annual surveys of 1995. 
Main industrial groupings that are used in Section 2 of this 
publication have the fol lowing definitions in terms of 
NACE Rev. 1. 
Total industry 
C + D + E, 
i.e. mining, manufacturing and energy supply 
Intermediate goods industries 
13.1, 13.2, 14.1-14.5, 15.6, 15.7, 17.1-17.3, 
20.1-20.5, 21.1 , 21.2, 24.1-24.3, 24.6, 24.7, 
25.1, 25.2, 26.1-26.8, 27.1-27.5, 28.4-28.7, 
31.2-31.6, 32.1 , 34.3, 37.1 , 37.2 
Capital goods industries 
28.1-28.3, 29.1-29.6, 30.0, 31.1 , 32.2, 33.1-33.3, 34.1, 
34.2, 35.1-35.3 
Durable consumer goods industries 
29.7, 32.3, 33.4, 33.5, 35.4, 35.5, 36.1-36.3 
Non-durable consumer goods industries 
15.1-15.5, 15.8-16.0, 17.4-17.7, 18.1-18.3, 19.1-19.3, 
22.1-22.3, 24.4, 24.5, 36.4-36.6 
If Member States dispose of more detailed data series at 
the 4 digit level of NACE Rev. 1, a more elaborate defini-
tion at this level of disaggregation is used. 
Statistical sources 
Most of the data in this publication is harmonised data 
supplied to Eurostat by the EU Member States. The excep-
tions are: 
1) the capacity utilisation series which come from the 
business surveys carried out on behalf of the Directorate 
General for Economic Affairs of the Commission (DC II); 
2) the estimates for the latest years' structural data, which 
are made by Eurostat; 
3) the data for the USA and Japan, which are supplied by 
the OECD. 
Every effort has been made to include data for the EU-15 
Member States. The data from 1991 onwards are on a 
post-unification basis and include East-Germany. 
Short term indicators 
The index of production measures changes in the volume 
of the gross value added created by industry, the branch 
indices being aggregated by means of a system of weight-
ing according to gross value added at factor cost. The 
indices are adjusted to take account of the varying num-
ber of working days in the month. 
The index of producer prices shows (in national curren-
cies) the changes in the ex-works selling prices of all prod-
ucts sold on domestic markets of the various countries. 
The EU indices refer to overall weighted price changes. 
There are not yet indices for Austria. No seasonal adjust-
ment is carried out on these indices. 
Sometimes statistics are collected at the product level. 
This may be the case for prices, production, imports and 
exports. Thus, data is not strictly speaking fol lowing an 
activity classification (NACE Rev. 1) but a product classifi-
cation (Classification of Products by Activity "CPA"). CPA, 
was laid down in a Council Regulation in 1993. It is a six 
digit classification which for the 2-digit, 3-digit and 4-digit 
level is identical to NACE Rev. 1 in its coding. 
For the indices of imports and exports, external trade data 
of 9,000 industrial products were grouped according to 
the industrial NACE Rev. 1 activity to which they belong. 
This grouping can cause certain inaccuracies in the data, 
which may reduce the reliability of foreign trade series. 
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The value indices are all in ECU terms. The indices for the 
EU refer only to extra­Union trade, the indices for 
Member States reflect also intra­Union trade. 
For further details of the methodology employed, please 
refer to the Eurostat publication "Methodology of 
Industrial Short-term Indicators" CA-97-96-079-EN-C. 
Seasonal adjustment 
All series, except prices and capacity utilisation, are sea­
sonally adjusted with TRAMO / SEATS, a method devel­
oped by Professor Maravall and V. Gomez. For France, 
Finland, Sweden and the United Kingdom the indices are 
seasonally adjusted by the national statistical office. For 
Germany, the trend and seasonally adjusted figures for the 
production index are calculated by the national statistical 
office. Otherwise, Eurostat calculates the trend cycle, i.e. 
seasonally adjusted series, where additionally the irregu­
lar fluctuations have been excluded (using the program 
TRAMO / SEATS). 
G r o w t h rates 
The changes which are given in the tables and graphs 
show three different growth rates. The first being for the 
latest three months data compared to the previous three 
months data (t/t­1) ­ here the trend cycle is used. The sec­
ond growth rate is for the latest three months data com­
pared to the same three months of the previous year (t/t­4) 
­ here a series only adjusted for the number of working 
days is used. The third is a year on year growth rate for a 
particular month (t/t­12) ­ here gross data for prices is 
used. Estimates are sometimes made to create a EU­15 or 
EUR­11 total. 
Graphs 
The line graphs show the trend cycle. The bar graphs 
show the annual growth of the index, using a working day 
adjusted series (where available). Growth rates are either 
one month compared to the same month of the previous 
year or three months compared to the same three months 
of the previous year. For Member States where just one 
month is missing (and not more), this missing value is 
estimated in order to bring the growth rate for all Member 
States up to the same date. This estimation is indicated by 
* * in the graph. 
Structural data 
Data for structural statistics are in current ECU unless oth­
erwise stated. Data for value added at factor cost, produc­
tion, labour costs and employment come from annual 
enquiries conducted by Member States involving all 
enterprises with 20 or more employees. The exceptions to 
this are Spain (local units of all sizes), Portugal (enterpris­
es with 10 or more employees) and Finland (establish­
ments employing 5 or more persons). The employment 
data relates to the number of persons employed, exclud­
ing home workers. 
Estimates are not supplied to Eurostat by Member States 
for the smaller firms not covered by the enquiries, and 
hence the figures under­report the actual values. In certain 
industries this may be a serious problem in the interpreta­
tion of series, especially when comparing with other 
industries. 
Gaps in the data have been filled by estimates made by 
Eurostat. Thus, EU­15 and EUR­11 totals often contain 
estimates for missing countries. Estimates are shown in 
bold. Attention should be drawn to the fact that the data 
has switched to the NACE Rev. 1 classification, this may 
result in revisions of data being made in the medium­term. 
Annual foreign trade data comes from the COMEXT 
database. Statistical régime 4 (total trade) is used. 
Signs and abbreviations 
EUR­11 Monetary union participating countries 
Β / L Belgo­Luxembourg Economic Union 
ECU European currency unit 
TRIAD EU­15, Japan and the USA 
Billion thousand mil l ion 
not available (in graphs) 
: not available (in tables) 
estimation (in graphs) 
data in bold estimation (in tables) 
1995 = 100 reference year 
For more information on methodology, please contact 
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Description of the surveys 9 4 
The contractors' viewpoint 9 5 
The subcontractors' viewpoint 9 8 
Relations between contractors and subcontractors 1 0 3 
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Sources of additional information: 
A summary of the results of this study, 
aggregated at the level of the 
Community, were presented in 
"New Industrial Contracting in 
Europe - First results with an updated 
definition" - 1997 - Luxembourg -
catalogue n° CA-01-96-139-EN-C 
Surveys carried out in the course 
of this inquiry: 
EL - Sympraxis S.A. 
(carried out in 1995, covering 
contractors and subcontractors) 
E - IMPI/CEAM 
(carried out in 1995, covering 
contractors and subcontractors) 
F- INSEE 
(carried out in 1994, covering 
small contractors and subcontractors) 
I - I STAT 
(carried out in 1995, covering 
small subcontractors) 
P-INE 
(carried out in 1995, covering 
contractors and subcontractors) 
DESCRIPTION OF THE SURVEYS 
The surveys of subcontracting in the textiles/clothing industry focused on 5 EU coun-
tries: Greece, Spain, France, Italy and Portugal. 
All these surveys were based on a common definition and a common list of ques-
tions supplied by Eurostat. The information obtained in this way could therefore be 
used for international comparisons. The surveys in two of these five countries 
focused on a more precisely targeted population: 
* in France, the survey focused exclusively on enterprises with fewer than 
20 employees (and a national multisectoral inquiry, testing a new concept of 
industrial partnership, was carried out in parallel); 
* in Italy, the survey focused only on subcontractors with 10-20 employees. 
The surveys in the three other countries focused on a sample of enterprises in the tex-
tiles/clothing industry, without regard to size. 
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It should be noted that the definition of subcon­
tracting in the textiles industry was different from 
the definition used in the survey of the clothing 
industry: 
* for clothing, the fo l lowing definit ion was 
adopted1; 
the customer participates in the conception 
of the product, even partially providing 
specifications to the manufacturer ranging 
from detailed technical plans to looser spec­
ifications; 
the customer is responsible for selling the 
product; 
* in the textiles sector, the purchase of the raw 
materials by the customer was regarded as an 
essential characteristic of a subcontracting rela­
tionship. 
THE CONTRACTORS' V IEWPOINT 
Survey methodology 
The contractors who were questioned were select­
ed from the business registers which were available 
for the sectors concerned2. Only contractors in the 
textiles/clothing industry were contacted. In the 
case of subcontractors, however, particularly in the 
case of knitwear and clothing, the inquiry revealed 
that the distributive trades sector could also be a 
major source of orders for enterprises in these 
industries. 
In all five countries, a questionnaire was mailed to 
the potential contractors in the textiles/clothing 
industry. The response rates varied from country to 
country. It nevertheless proved possible, in the 
majority of cases, to identify at least 2 sub­groups, 
namely textiles and clothing. 
1) This initial definition was amended in the light of the results of 
the statistical exercise. 
2) ICAP (business register) of the Athens Chamber of Commerce 
and Industry; register of the Association of Exporters from 
Northern Greece (for Greece as a whole); BADASUB file (of the 
IMPI ­ Instituto de la Pequeña y Mediana Impresa Industrial) and 
sectoral yearbooks in Spain; SIRENE register in France; Register of 
the NAI (Nuevo Archivio delle Imprese) in Italy; Register of the 
annual structural survey in Portugal, restricted to the enterprises 
declaring themselves to be subcontractors in accordance with the 
definition used for this survey. 
EL E F (2) Ρ (3) T a b l e 7 . 1 
Number of enterprises 
enterprises with 
0-19 employees 
97 35 1,315 
49 20 1,315 





Turnover (million ECU) 
enterprises with 
0-19 employees 
236 132 375 
24 12 375 
EL E F (2) Ρ (3) 
Number of enterprises 
enterprises with 
0-19 employees 
137 50 3,274 
82 27 3,274 





Turnover (million ECU) 
enterprises with 
0-19 employees 
194 177 573 
45 19 573 
Character is t ics of 
cont ractors in the 
textiles industry 
( inc lud ing the 
kn i twear sector)1 
1) Characteristics of the sample 
for Greece and Spain, 
extrapolation to the level of the 
whole population of enterprises 
in the textiles industry in France. 
2) Limited to contractors with 
0­19 employees. 
3) Limited to enterprises in the 
knitwear sector, but no 
information on the composition 
of the sample was provided. 
Γ3/Π 
S o u r c e : eurostat 
T a b l e 7 . 2 
Character is t ics of 
cont ractors in the 
c lo th ing industry1 
1) Characteristics of the sample 
for Greece and Spain, 
extrapolation to the level of the 
whole population of enterprises 
in the clothing industry in France. 
2) Limited to contractors with 
0­19 employees. 
3) Limited to enterprises in the 
knitwear sector, but no 
information on the composition 
of the sample was provided. 
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T a b l e 7 . 3 EL E F Ρ 
Subcontracted 
purchases as a 
proportion of total 
purchases of 















Charac ter isa t ion of con t rac to rs 
Before the presentation of the contractors' view­
point, tables 7.1 and 7.2 provide basic information 
on the respondents by country (number of respon­
dents, numbers of employees and cumulated 
turnover in millions of ECU). 
The special nature of the French sample is clearly 
reflected in the two tables: average turnover per 
enterprise is low: the sample consists of small enter­
prises. 
Propor t ion of subcon t rac t ing 
in con t rac to rs ' purchases 
As the surveys in Greece and Portugal concentrated 
on subcontractors, the proportion of subcontracting 
in contractors' purchases could be calculated for 
only two countries. 
T a b l e 7 . 4 EL E F(1 ) Ρ 
The proportions of subcontracting in France and 
Spain appear to be relatively compatible The differ­
ences between these two countries can be attribut­
ed to the fact that the inquiry in France was restrict­




purchases in the 
textiles industry 
(excluding knitwear) 
Same region 73 92 89 
Other region, same country 6 1 10 
Other EU countries 21 7 1 
1) Differentiation between 
EU and extra-EU countries 
was not requested. 
S o u r c e ΜΔ 
Other extra-EU countries 0 0 
Total 100 100 100 
0 Wh 
eurostat 
S u b c o n t r a c t i n g in t h e E u r o p e a n U n i o n : t e x t i l e s a n d c l o t h i n g i n d u s t r i e s 
T h e c o n t r a c t o r s ' v i e w p o i n t 
■\ MONTHLY PANORAMA or EUROPLAN INDUSTRY J 
G e o g r a p h i c a l b r e a k d o w n 
o f s u b c o n t r a c t e d p u r c h a s e s 
As the quest ionnai res prepared by the ind iv idua l 
count r ies d i d not all use the same geographica l 
b r e a k d o w n , the tables are to be seen as a c o m p r o ­
mise be tween the analyses resu l t ing f rom the var i ­
ous inqu i r ies . 
In genera l , the results of the study of the geograph­
ical o r ig in of subcont racted purchases in the tex­
t i les /c lo th ing industry con f i rm the thesis of the exis­
tence of subcont rac t ing zones a round the core loca­
t ions of this industry. There are however , a few 
m inor except ions in the case of certain subsectors 
and cer ta in count r ies . 
Subcontracted purchases in the text i les industry are 
a lmost exc lus ive ly f rom enterprises in the contrac­
tor 's o w n reg ion . Greece is the excep t ion in this 
respect, w i t h 21 % of purchases f rom subcontractors 
in other EU countr ies . 
EL E F (1) Ρ T a b l e 7 . 5 
Same region 79 82 86 100 
Other region, same country 19 12 14 0 
Other EU countries 0 5 0 0 
Other extra­EU countries 2 1 0 0 
Total 100 100 100 100 
G e o g r a p h i c a l 
b r e a k d o w n of 
subcont rac ted 
purchases in the 
kn i twear industry 
(%) 
1) Differentiation between 
EU and extra­EU countries 
was not requested. 
S o u r c e : eurostat 
Subcontracted purchases in the kn i twear industry 
are also h igh ly concent ra ted in the contractor 's 
o w n reg ion . But the purchas ing zone is rather more 
extensive than for text i les. In Greece, on the other 
hand , in contrast w i t h the s i tuat ion in the text i les 
industry, there we re no reports of subcontracted 
purchases in other count r ies . 
Genera l l y speak ing, subcont racted purchases in the 
c l o t h i n g sector are also based on a ne twork of sub­
contractors in the same reg ion . In Spain, however , 
1 4 % of these purchases are f rom outs ide the c o u n ­
try. 
Same region 
EL E F(1) Ρ 
81 65 86 95 
Other region, same country 13 21 11 5 
Other EU countries 0 7 3 0 
T a b l e 7 . 6 
G e o g r a p h i c a l 
b r e a k d o w n of 
subcont rac ted 
purchases in the 
c lo th ing industry 
(%) 
Other extra­EU countries 6 7 
Total 100 100 100 100 
1) Differentiation between 
EU and extra­EU countries 
was not requested. 
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THE SUBCONTRACTORS' V IEWPOINT 
Survey methodology 
The subcontractors questioned in this survey 
belonged exclusively to the textiles/clothing indus­
try. Subcontractors in other industries, e.g. manu­
facturers of man-made fibres in the chemical indus­
try, were not included. The potential respondents 
were selected from the various national business 
registers, and questionnaires were mailed to all of 
them. 
Character is t ics of subcontractors 
As in the case of contractors, two preliminary tables 
provide basic information on the respondents by 
country (number of respondents, numbers of 
employees and cumulated turnover in MECU). 
Table 7.7 is a reminder that the surveys focused on 
different populations: the respondents in France 
and Italy were in the lower size categories. 
The following analysis is based solely on the enter­
prises declaring themselves to be subcontractors in 
accordance with the definition we used for the sur­
veys. The response rates varied from country to 
country, but the final results probably represent, in 
the main, the enterprises which are highly depen­
dent on this type of economic relationship and con­
sequently keener to respond to questions which 
directly concern them. 
Proportion of subcontracting 
in subcontractors' sales 
The identification of the degree of interdependence 
between enterprises, particularly between small 
and large-scale enterprises, was one of the principal 
aims of the surveys carried out in the various 
European countries, and the proportion of subcon­
tracting in subcontractors' turnover (in tandem with 
the proportion of subcontracting in contractors' 
purchases) was therefore a key variable of this 
inquiry. 
Table 7.7 EL FR(2) 1(3) Ρ (4) 
Characteristics of 
subcontractors in the 
textiles and clothing 
industries1 
1 ) Characteristics of the sample, 
with the exception of France, for 
which there is an extrapolation to 
the level of the whole population 
of enterprises in these industries. 
2) Enterprises with 0-19 
employees. 
3) Enterprises with 10-20 
employees. 
4) No information on the 
composition of the sample 
was provided. 
S o u r c e \m 
O 
Number of enterprises 
of which: 
- textiles (excluding knitwear) 
enterprises with 0-19 employees 
- clothing (including knitwear) 
enterprises with 0-19 employees 
Number of employees 
enterprises with 0-19 employees 
Turnover (million ECU) 
enterprises with 0-19 employees 
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It is important to remember, however, that this pro­
portion was calculated only for subcontractors and 
cannot be regarded as applicable to the industry as 
a whole. 
The results show that the subcontractors in the tex­
tiles/clothing industries are highly dependent on 
their main contractors: more that two thirds of their 
turnover is derived from subcontracting, except in 
the case of Portugal, where the levels indicated by 
the respondents were strikingly lower. 
The results of this study warrant the conclusion that 
subcontracting is not just one of a number of modes 
of activity for these enterprises: it is probably the 
life­blood of their existence. 
The figures also appear to confirm that the size of 
the enterprises questioned does not play a major 
role, because there is very little difference between 
the results obtained with the middle­of­the­range 
samples in Greece and Spain and those obtained in 
France and Italy where the surveys focused on 
small enterprises. 
Geograph ica l b reakdown 
of subcont rac to rs ' sales 
Our analysis of the geographical structure of sub­
contractors' sales revealed the existence of consid­
erable differences between the sub­groups covered: 
there is a striking contrast between the textiles 
industry, in which most of the subcontracting work 
is done for a client in the same region, and the pic­
ture in the knitwear and clothing sector. 
The contractors in the textiles industry are geo­
graphically close to their subcontractors: more than 
3/4 belong to the same region, and nearly all are in 
the same country. 
Hence the conclusion, in the light of a comparison 
with the results for the contractors in this same sub­
group (table 7.4), that subcontracting in this case is 
not based on a strategy of internationalisation of 



















EL E F I (1) Ρ 
Same region 
Other region, same country 
Other EU countries 
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S o u r c e : eurostat 




in the textiles sector 
(excluding knitwear) 
(%) 
1) Differentiation between 
EU and extra­EU countries 
was not requested. 
S O U Γ C 6 : eurostat 




in the knitwear sector 
(%) 
1) Differentiation between 
EU and extra­EU countries 
was not requested. 
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specific stages of production. The determining fac­
tors seem to be the high level of transport costs in 
relation to the prices of the products in question or 
the need for quick delivery. 
In the case of knitwear, on the other hand, as in that 
of clothing, as described above, the results reveal 
the existence of export flows from Portugal and 
Greece, mainly to other European countries. The 
lower levels of wage costs in these two countries 
give them a competitive advantage on the export 
front. 
Types of contractor 
The clients of the subcontractors in the textiles and 
clothing industries do not all belong to the same 
industry. The nearer one gets to the end of the pro­
duction chain (i.e. the product at its final stage), the 
more one can expect to find enterprises in the dis­
tributive trades sector among the contractors. In the 
clothing industry, for example, if we include the far 
from perfectly identified "other contractors", 
between 21 and 44% of the contractors in the dif­
ferent countries were in the distributive trades sec­
tor (retailers, chains, etc.) or service enterprises 
(designers) and not clothing manufacturers. 
France would seem, for its part, to be following 
another philosophy: the clientele of subcontractors 
is almost exclusively regional. 
Finally, the results for Spain and Italy are less clear-
cut, with Italy appearing, however, to have a larger 
international clientele (31%). 
The results for clothing are fairly closely compara­
ble with those for knitwear. The propensity of con­
tractors in Greece and Portugal to use subcontrac­
tors in other countries is somewhat less marked. 
Portugal is notable, in this context, for the existence 
of a relatively large extra-EU clientele (18%). 
The typological distribution of contractors in the 
textile industry tallies closely with the same hypoth­
esis. Except in the case of manufacture of textile 
articles, we are focusing here on an intermediate 
stage of production receiving their orders, there­
fore, from other manufacturing enterprises lower 
down the chain. These orders may come, in partic­
ular from clothing manufacturers. 
In the case of Spain and France, the number of 
responses under the "others" heading is rather diffi­
cult to explain. It may be due to the subcontractors' 
unawareness of the identity of their customers and 
the exact nature of their activities. 




in the clothing sector 
(%) 
1) Differentiation between 
EU and extra-EU countries 
was not requested. 
S o u r c e : eurostat 
ίοο) 
EL F 1(1) 
Same region 6 50 83 63 24 
Other region, same country 11 22 13 27 2 
Other EU countries 80 28 2 10 56 
Other extra-EU countries 3 0 2 : 1Í 
Total 100 100 100 100 100 
In the case of knitwear, the breakdown of contrac-
tors varies rather considerably from country to 
country: 
* in Portugal, the contractors are all industrial 
enterprises, and half of them belong to groups. 
Some of the subcontractors may be subsidiaries 
of European groups. Other results inform us, for 
example, that many of them have only one cus-
tomer and that their equipment is used exclu-
sively for the latter; 
* in Italy, on the other hand, a small majority 
(51%) of subcontractors work for customers in 
the services sector; 
* in Spain, the proportion of subcontractors work-
ing for this type of contractor in the knitwear 
sector is rather lower (only 36% of orders); 
Wh 
eurostat 
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Independent manufacturer 






















































customers in the 
textiles sector -
excluding knitwear 
(% of subcontracted 
sales) 
1) In the case of Greece, the 
breakdown relates to 
subcontractors in both the 
knitting and textiles sectors. 
Γ37Ά 
S O U Γ C e : eurostat 
* the orientation of French subcontractors, from 
this point of view, is similar to that of 
Portuguese subcontractors, but it has to be 
remembered that the figures relate solely to 
small enterprises. 
In the clothing industry, the profiles of the different 
countries are closer than in the knitwear sector: the 
proportion of industrial contractors is between 79% 
(Spain) and 56% (Portugal). 
Types of wo rk 
The results reveal a fairly close correlation between 
the main activity of the enterprise and the kinds of 
subcontracted work it does. In the case of the enter­
prises classified as working in the knitwear sector, 
knitting and crochet work account for the largest 
proportion of subcontracted work. Other important 
kinds of work which appear to be closely linked 
with this activity include cutting-out and clothes-
making in France and finishing of fabrics in 
Portugal. And subcontractors working in one part of 
the chain frequently work in another. 
The data on the fol lowing point wi l l also show that 
subcontractors are frequently dependent on the 
orders of a single contractor and highlight the fact 
that subcontracting is a fundamental structural fea­
ture of this industry populated by enterprises which 
seem to be entirely committed to this type of indus­
trial relationship. 
In Spain, where the activities on this front are high­
ly diversified, (but evaluated on the basis of 
turnover, which possibly gives an idea of the struc­
tures which exist in the other countries concerned), 
the work of a large majority of the subcontractors in 
the clothing industry consists not only in clothes-
making, at the very least, but also of other phases of 
the production process. 
The " w e i g h t " of the main con t rac to r 
The question of the proportion of subcontracted 
sales represented by the orders placed by the main 
contractor is of vital importance, in view of the con­
tribution of subcontracting to the total sales of the 
enterprise. The higher this ratio the greater the prob­
ability that the subcontractor wi l l appear to be de­
pendent on that contractor, and hence more fragile. 
Wh 
eurostat 
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Except in Greece, the majority of subcontractors 
depend on a single contractor for at least 50% of 
their turnover. But the average percentage depends 
on the relative "weight" of the large enterprises in 
each category of turnover. The results show, more­
over, that the number of enterprises in the highest 
category (in which subcontracting accounts for 
more than 80% of turnover) is highest in France and 
Italy, where the study was limited to small enter­
prises. 
Compared with the results for knitwear and cloth­
ing, however, those for the textiles industry bear 
witness to a proportionally lower, albeit still sub­
stantial, degree of dependence on the main con­
tractor. In the textiles industry, many subcontractors 
offer a speciality to their contractors, who are more 
numerous. Although the average size of main con­
tractors is not very different, except in the case of 
Greece, where the opposite applies in this context, 
with the breakdown clearly revealing a much larg­
er number of enterprises depending on a smaller 
number of contractors. These results lend credence 
to the idea that the subcontractors in Greece and 
Portugal may well be working for a group: on the 
evidence of the score attained by the "over 80%" 
category, many enterprises seem to have only a sin­
gle contractor who is, moreover, outside the coun­
try. This could be an intra-European-group relation­
ship. Compared with the knitwear industry, the 
average size of the main contractor in the clothing 
industry tends to be higher in the countries (Spain, 
France and Italy) in which the surveys reveal the 
application of the principles of quick reaction and 
flexibility, and lower in the two countries (Spain 
and Portugal) in which a cost-based logic prevails. 
The difference is therefore less pronounced. The 
size of the "over 80%" category is strikingly large in 
every country, however. The reasons for subcon­
tracting may be different, but the dependence of 
subcontractors on their main contractors is every­
where very high. In every country, fewer than a 
quarter of subcontractors owe less than a quarter of 
their turnover to their main contractor. 
Table 7.13 EL Ed) 
Subcontracted sales 
to main contractors 
as a proportion of 
total sales by 
subcontractors in 
the textiles industry -
excluding knitwear 
. (%) 
1) Proportion represented 
by the top three contractors. 
S « .. - ~ Λ I ^rf\ O U Γ C β : eurostat 
Average proportion represented by the main contractor 26 63 50 68 : 
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RELATIONS BETWEEN CONTRACTORS 
A N D SUBCONTRACTORS 
The answers to a few of the questions put to sub­
contractors in the course of the pilotstudies provide 
an initial insight into the relationship between con­
tractors and subcontractors with regard to such mat­
ters as contracts, financing, equipment, etc. 
T ime taken to pay 
In view of the heavy dependence of subcontractors 
on their contractors, and frequently on one con­
tractor in particular, it is important to evaluate the 
resulting levels of financial dependence. The ques­
tionnaires, except for those used in Italy, contained 
a question on payment periods, with the aim of 


















34 : : 
45 : : 
21 : : 
0 : : 
100 : : 
T a b l e 7 . 1 4 
Payment periods for 
subcontractors in the 
textiles sector -
excluding knitwear 
(% of the number 
of subcontractors) 
S n u r r - o · ^ 
O O U F C e i eurostat 
Time taken to pay appears to be inversely propor­
tional to the closeness of the relationship between 
contractors and subcontractors. Payment is quicker 
in the knitwear and clothing industry, where depen­
dence seems to be greatest, than in the textiles 
industry, where the customers are more widely 
scattered. 
Existence of a w r i t t e n con t rac t 
The signature of an written contract between the 
contractor and the subcontractor is not the usual 
practice in this industry. 
The results show, however, that the proportion of 
written contracts is higher in the two countries 
(Greece and Portugal) in which the subcontractors 
work mainly for customers in other countries. It 
must not be forgotten, on the other hand, that the 
main contractor of many subcontractors in this 
industry is large enough to ensure that such a con­
tract is not considered to be necessary. 
El 
Textile 
(excluding knitwear) 18 13 27 M 
Knitwear 56 30 37 17 100 
Clothing 36 57 26 22 75 




for a specific 
customer 
(% of the number 
of subcontractors) 
Ο Ο U r C e : eurostat 
The results appear to confirm the existence of two 
types of subcontracting, one with a rather formal 
structure, wi th international relationships, and 
another which is more local, with more informal 
relationships. 
eurostat 
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Textile 
(excluding knitwear) 15 17 17 35 
Knitwear 
Clothing 
24 42 18 16 28 
27 15 18 24 35 
Equipment used exc lus ive ly for one customer 
Among the ways in which a subcontractor can be 
linked with his contractor, the questionnaire used 
for the European surveys highlighted the existence, 
on the premises of the subcontractor, of equipment 
for the exclusive use of a contractor. 
The frequency of exclusive use of equipment for a 
single contractor differs between the industries cov­
ered and the five countries concerned. It seems to 
be most frequent in the knitwear and clothing 
industry, and more frequent also in Greece and 
Portugal. Its characteristics are therefore more or 
less the same as those of the existence of contracts. 
T a b l e 7 . 1 7 EL E F I 
Comp le t ion per iods 
The duration of the completion period was used as 
an indicator of the relative performance of the dif­
ferent enterprises. It also facilitated the identifica­
tion of the reasons for subcontracting in the coun­
tries studied. 
Position of the 
products 
manufactured by 
subcontractors in the 
range of products of 
the textiles industry -
excluding knitwear 
(% of the number 
of subcontractors) 
ς ¡Mi 




68 56 29 26 
32 44 65 75 
0 0 6 
The results clearly reveal that completion periods in 
the clothing industry are considerably shorter in 
Spain and France (reflecting the application of the 
criterion of quick reaction) than in Greece and 
Portugal (reflecting the application of the cost crite­
rion). In the case of Italy, the results are between 
these two extremes. In the textiles industry, on the 
other hand, the completion periods in Italy are 
almost twice as long as in the other European coun­
tries. Finally, in the case of Spain, the logic of quick 
reaction does not seem to apply to the knitwear 
industry, whereas the other countries appear to 
apply the same logic in both the knitwear and 
clothing sectors. 
Θ Wh eurostat 
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Types of know-how provided by 
subcontractors 
On the evidence of the profiles described above, 
subcontracting in the textiles industry is more fre-
quently based on access to the specialist know-how 
of subcontractors than in the other two sub-groups: 
the proportion of orders from the main contractor is 
lower, the work done by the subcontractors is more 
diverse, and very little equipment is installed for the 
exclusive use of a single contractor. The question 
on the type of know-how the subcontractors can 
offer their contractors could therefore confirm or 
invalidate this hypothesis. 
The responses to this question fell under two differ-
ent headings: know-how with regard to a function 
in the production process and know-how with 
regard to a category of products, but the two 
responses could also be given together. So the per-
centages cannot be aggregated. 
These results are further evidence that the structure 
of subcontracting in the knitwear and clothing 
industry is not the same as in the other participating 
countries: there is more specialisation on a type of 
product than on a function. But specialisation on a 
function, even if it is stronger than specialisation on 
a product, does not appear to characterise a differ-
ence between subcontracting in the textiles indus-
try and subcontracting in the clothing industry, 
where it is equally strong. 
Position of the products manufactured 
by subcontractors in the range of products 
manufactured by the contractor 
The surveys made an attempt to obtain information 
on this subject. But the question involved a highly 
subjective response and carried the risk of dissuad-
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